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Fast Track to the Top of Google

September 17, 2008
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Flying Solo LIVE!

• How to get on the first page of Google 
in a matter of hoursin a matter of hours

• Generate targeted prospects using  
pay-per-click advertising

• Proven and effective pay-per-click 
strategies
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strategies

• How to measure campaign success
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What is 
Pay Per Click?

• An online advertising technique       
used on websites, advertising networks 
and search engines.
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What is 
Pay Per Click?

• On search engines it is• On search engines it is 
usually a text ad placed 
on the search results 
page

• Eg: Google Adwords and
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• Eg: Google Adwords and 
Yahoo! Search Marketing
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What is 
Pay Per Click?

• When a site visitor clicks onWhen a site visitor clicks on 
the ad, the advertiser is 
charged a small amount per 
click.  

• Minimum cost is AU$0.05 per 
click and varies depending on 
the popularity of the keyword
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the popularity of the keyword 
and the number of advertisers 
bidding for a spot

Pay Per Click
Advertising

P t th fi t• Pay to appear on the first page
• Only pay when someone clicks on your ad
• Choose the keywords you want to come 

up under
S t i t li k d t
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• Set you maximum cost per click and set 
your daily budget
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Benefits

• Improves website visibility and traffic
• Cost-effective, highly targeted traffic
• Test marketability swiftly 
• Determines the ability of your web site 

to convert visitors
Identifies keyword phrases providing the
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• Identifies keyword phrases providing the 
best conversion rate

• Provides complete control of position 
and cost

Australian PPC 
Services

G l Ad d• Google Adwords

• Yahoo Search Marketing

www.technologypresentations.com.au

• Sensis BidSmart
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Example

MoleScreen www molescreen net auMoleScreen - www.molescreen.net.au

• Skin cancer screening clinic in Victoria

• Advertises extensively on radio and in
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• Advertises extensively on radio and in 
newspapers
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Keys to success

• Choose right keyword phrases• Choose right keyword phrases

• Write persuasive, moving ad copy

• Have a well written page to have them
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• Have a well written page to have them 
click through to

Finding the right 
keyword phrases

• Finding the right keywords• Finding the right keywords

• Put yourself in the mind of a target 
customer
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• Use keyword selection tools such as 
word tracker or overture
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Writing your ads

• The wording of your ad listing is a tricky 
matter because of the limited space 
you're given and the restriction on the 
wording you can use
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Google 
Adwords

Ads can contain:Ads can contain: 
• Headline 25 characters
• Ad text has two lines of 35 characters 

each
• 35 characters for URL or web address
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• 35 characters for URL or web address

www.technologypresentations.com.au



12

Writing Ad Titles

• use your customer's words to grab their use you custo e s o ds to g ab t e
attention

• have your keywords placed in the title
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• test different ad wordings to discover 
which are effective
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Getting started with 
Google Adwords

1 Go to adwords google com au and sign up1. Go to adwords.google.com.au and sign up 
2. choose language, location
3. enter your ad, then your keywords
4. set daily budget and maximum bid price
5. respond to confirmation email
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6. enter your credit card details and your ad 
will run
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Making it Work

• Conversions Not clicksConversions, Not clicks

• If you want to stay on budget, you have 
to track conversions. 
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• What's a 'conversion'? It's any time a 
visitor to your web site takes a desired 
action. 

Test Test Test 
and Measure

• Easy tracking of impressions to clicks
• Conversion tracking for shopping carts
• Test multiple ads
• Optimise keywords
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Example

Learning Logic www learninglogic com auLearning Logic - www.learninglogic.com.au

• Sells Letterland and other literacy 
products for children learning to read
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• Runs course for parents, teachers and 
children
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Results

• Connected with shopping cart so can• Connected with shopping cart so can 
accurately track how many click on the 
ad and then purchase

• Spending between $50-$60 per month
• Selling approximately $2000-3000 worth 
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Se g app o a e y $ 000 3000 o
of product each month
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Landing Page

• Improve Website Conversionsp o e ebs te Co e s o s
• You may be getting lots of click 

throughs but a low percentage taking 
your desired action. 

• Which page should you send them to?
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• Test and tweak your landing page to 
improve conversions
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Pay-Per-Click
Summary

• Low cost• Low cost
• Pay only when someone visits your 

website – paying for visitors
• Control your own budget
• Ads must be short and snappy contain
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• Ads must be short and snappy, contain 
keywords and prompt people to take 
immediate action

Contact Details

Phone (03) 9816 3488• Phone: (03) 9816 3488

• Mobile: 0402 303 961

• Email: info@technologypresentations.com.au
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• Web: www.technologypresentations.com.au

http://www.technologypresentations.com.au/

